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Venue: Yiwu International Expo Centre, Zhejiang, China

Supporter: Zhejiang Provincial People’s Government

Hosts:

China Chamber of International Commerce

China General Chamber of Commerce

Organizers:

Foreign Trade Development Office of Ministry of Commerce of the People’s Republic of China
Department of Commerce of Zhejiang Province

China Council for the Promotion of International Trade Zhejiang Provincial Committee
Yiwu Municipal People’s Government

Executive Agency:

Yiwu China Commodity City Exhibition Co., Ltd.
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Fair Overview

As a professional exhibiting platform for imported daily consumer goods, China Yiwu
Imported Commodities Fair was founded in 2012, and upgraded into national level exhibition in
2015, to further correspond to the “Belt and Road” proposal of China and contribute to the
building of Yiwu China Imported Commodities City. The fair focuses on the quality of exhibitors
and buyers, provides perfect ground service, and has rapidly developed into one of the most
effective and promising exhibitions in the industry. In June 2016, China Yiwu Imported
Commodities Fair was approved by UFI as the first imported commodities fair in its list, and won
the title of “China Top 10 Most Distinctive Fairs”, “Zhejiang Top 10 Brand Fairs”, and “China

Top 10 Influential Fairs” in these years.
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Scope of Exhibits
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Imported Consumer Goods:

mHousehold Articles mMaternal&Child Products mBeauty&Skin Care mArt-crafts&Ornaments
mElectric Appliances&Digital Equipments mFood&Beverages mLiquor&Alcoholic Beverage
mHealth Care Products mFashion Accessories mCreative Toys mCulture&Official Article
mSports&Entertainment Products mGarments&Accessories mBuilding Materials
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Import Trade Service:

mE-business Trading Platform m International Logistics Company

mImport Trade Supply Chain Platform m Free Trade Zone

mBonded Area m Duty-free Stores m Import Trading Service Agency
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International Economic and Trade Cooperation:

mNational & City Image Display mHigh-tech Display mFinancial&Consulting Services




mCultural Tourism Publicity mCommercial Trade Cooperation

mIndustrial Investment Promotion
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Why Yiwu
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1. BEING THE BIGGEST DAILY-USE COMMODITIES TRADE CITY IN THE WORLD.

YIWU HAS ATTRACTED GREAT NUMBER OF DOMESTIC AND FOREIGN

BUSINESSMEN IN “YIWU ECONOMIC CIRCLE”

Yiwu is an open and inclusive city. Every
year purchasers from around the globe pay
over 10 million visits to this place, of which
over 550,000 originate from overseas, and
over 15,000 overseas businesspeople remain
permanently in Yiwu to make purchases. In

fact, Yiwu is rated as one of the "Chinese

cities most loved by people around the

which are foreign-funded joint ventures, a figure that accounts for about 67% of the national total.
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2. BEING THE ONLY INTERNATIONAL |
INLAND PORT CITY IN EASTERN CHINA
YIWU OWNS DEVELOPED LOGISTIC
NETWORK ALL AROUND THE WORLD

A major hub on the Belt and Road Initiative
Route, Yiwu connects to the Silk Road Overland
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Economic Belt to the west, while the Yiwu-Xinjiang-Europe cargo trains travel along 9 routes,

passing through 34 countries. These are the Europe-bound trains with the largest number of routes,

the longest travel distance, and the highest occupancy in China.
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3. ONE OF THE MOST IMPORTANT E-COMMERCE CITIES IN THE WORLD

Of the 310,000 online seller accounts in Yiwu, 140,000 belong to overseas e-commerce sellers; a
total of 9.7 million packages are sent daily to domestic and overseas destinations, with 2.3 million
of them crossing the border. In 2018, a total of 2.9 billion packages were sent, accounting for 5.7%
of the national amount, ranking Yiwu 4" among all the cities in the country; over 236.8 billion
RMB worth of online trade was conducted, of which over 65.5 billion RMB involved cross-border

online trade.
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4. AN INTERNATIONAL EXHIBITION

CITY

Yiwu holds over 130 different events every
year, including the China Yiwu International
Commodities Fair, the China Yiwu Cultural
Products Trade Fair & the China International

Tourism Commodities Fair, the China Yiwu

International Forest Products Fair, and other




exhibitions at national level. In fact, Yiwu is rated as one of China's Top Ten Exhibition Cities.
Yiwu has also successfully held many forums of international significance, including the Silk
Road Economic Belt Cities International Forum, the Forum on West Africa and North Asia, and

the Sino-Czech Coordination "the Belt and Road" Cooperation Planning Work Conference.
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5. FULLY-COVERED PROMOTION

m Media Authority: CCTV, People’s Daily, PR Newswire, Interfax, etc;

m New Media Platforms: FACEBOOK, LINKEDIN, INS, TWITTER, WeChat, Microblog, Red,
Tik Tok etc;

m Network Report: Net Ease, The Paper, Tecent, Sina, iFENG, CBN, Toutiao, etc;

m Official Roadshow: Domestic Free Trade Zones, Bonded Zones, Border Trading Ports, Import
Specialized Markets, Import Distributing Centre, etc;

m Strategic Partners: Promotion Council for Indian Handicrafts & Gifts, Trade and Investment
Bureau of Aragon, Spain.

EHHREER

n RL. ARBR, @i, ERFRUERATFERERSEE;

m FACEBOOK. LINKEDIN. INS. TWITTER. fff&. &, NIH. BEZFHESFEER
EEf%;

m M5, BF. Bl R AR £—ME. SBEIFFMEEFRE;

s ERBRRX. ®HX, wBAOR. #OFUHSFHOMREHEHEN;

w EFIZREILGIZRAZA S AUMFMASRBRXIIIMNGFIRESE.

6. HIGH-QUALITY SERVICE
m Large Professional Buyers’ Groups from domestic and overseas;
m Mega-database Exhibition Call Center: One-to-One marketing to precisely invite the

professional buyers;




m Diversified Matchmaking Meetings face directly to the import distributors;

m Multiple Promoting Platforms: like “Belt and Road” Overseas New Products Launch Event, etc;
show high quality of exhibitors’ and products images.

ERENRIBRS

n EHEAIMTIEHEFE LG, BRAREHE, Tl HinERE;

n ZHRFMPOCEARBURERIR, —X—EEBNTWIR;

n ARBIRER, BEEEOTHE;

n BE—F—BIBINIREABLFELAENTR, BRiRELE~RER.

7. YIWU CHINA IMPORTED COMMODITIES MALL (ICMALL)

China import Commodity City in Yiwu was founded in 2008 and moved to the fifth district market
in Yiwu International Trade City for
expanding its scale in 2011. It covers an
area of 100,000 square meters and sells
100,000 kinds of commodities from over
100 countries and regions. At present, it is

a leading “one-stop” purchasing base for

imported goods in China and the trade
and exhibition center for imported goods that integrates management, exhibition and trade, and
business negotiation.
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8. YIWU CHINA IMPORTED COMMODITY TRADE PLAZA
Opened in November 2019, Yiwu China Imported Commodity Trade Plaza covers 120,000 square
meters in district 3-10 on the first floor of Yiwu International Production Material Market. It

establishes 31 national pavilions and absorbs high quality suppliers from domestic and overseas,




selling over 100,000 kinds of imported commodities. Aiming to set up a comprehensive import
trade and service platform, it will integrate multi-functions including but not limited to bonded
supervision, free trade zone, logistics warehousing and cross-border e-commerce, building a
center of trading imported consumer goods in China.
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The organizing committee of China Yiwu Imported Commodities Fair has built long-term linkage
mechanism with Yiwu China Imported Commodities Mall and Yiwu China Imported Commodity
Trade Plaza. Outstanding exhibitors of the fair shall have the priority on applying for shops.
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Previous Exhibition Review
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The 2019 China Yiwu Imported Commodities Fair, taking “Establishing a center of buying global
selling global, cultivating the world's capital of small commodities,” as its theme, has set up 2,012
international standard booths in 50,000 square meters of ground space. 1,000 exhibitors from 85
countries and regions were displayed in 5 grand halls: Asian Hall I, Asian Hall II, European Hall,
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American & Oceania & African & Cross-border Trading Hall & Zhejiang International Friendship
Cities Exchange Area, and Food & Drinks Hall. During the four-day fair, there were 119,600
buyers and visitors coming from 81 countries and regions and 31 provinces in China, among
which 48,800 were professional purchasers, raising up 48.41% than last year. To echo “the Belt
and Road Initiative” and join the Yangtze River Delta's import industry advantage, the fair has
been a brand exhibition of imported commodities in China.
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Exhibitors/ Buyers Data Analysis
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Category of Exhibitors’ Trade
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TRADE
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Buyers’ Structure

b e e Tk 4
Overseas Manufacturer

EARIE. 2

Domestic Agent

BRRZEFES
Cross-border Trade Platform

REEEREE R
Bonded Area

FoMER ST
Overseas Non-trading Agent
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National Supermarket Local Supermarket

B36% EREANEISMEE  W17.95% BORBEANE

BUYERS’ Convenient Store/ Imported Import Distributor
STRUCTURE Commodities Store
iEiaRkE W 18.56% [/ /AR
19.67% BEF/IHED E-retailer/
Retailer Wechat Businesman

m3.60% EEER

m567% {Tlihs
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Hotel/Restaurant Government Purchaser

W 3.36% Hfb

Industry Association Others




Buyers’ Interested Exhibits
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How to Apply
MU R

Charge Standard W EHRr/E

18.95% ZFERM
Household Articles

9.95% AR
Maternal & Child Products

10.32% FE TP
Beauty & Skin Care

8.56% ITZMmilm
Art-crafts & Ornaments

17.01% HExRSD
Electric Appliance &
Digital Equipments

= 10.68% B
Food & Beverages

m 6.83%

B 6.93%

B 5.16%

4.91%

B 5.60%

m 0.59%

iR

Health Care Products

B 1

Fashion Accessories
BIETE

Creative Toys

Ba IUN

Culture & Official Articles
ERNRA

Sports & Entertainment Products

BRim B
Garment & Accessories

Others

Standard booth 1y 00 erbooth Gm*3m) 5800 (GE/AN)

PRI B

lzz‘fm:;i; ¥ 600 /¥ 600 (FT/FH)
1. ¥ 400 extra charge for corner booth
1. FFRALANUL 400 FT/4
2. a standard booth (3m*3m)would be equipped with one or two lintel boards
with Chinese and English name, 1 negotiation table, 2 folding chairs, 2

Remarks )
5% spotlights, 1 power socket(220V), carpet.
) 2. FERAL 3%3 oK, FRPEEC & B R STHEIR . 1 SKISRR 2 BT H

2AGIKT 1A 220V HEEE, hER. GT—AReSF
3. the raw space would be equipped with nothing
3. R EREMRE
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Preferential policy for 2020 China Yiwu Imported Commodities Fair :
e Booth Charge ® Agencies’ Policy

Specific Policies Consultant:

Asia: +86-579-85415475 Japan & Korea: +86-579-85415012

Europe: +86-579-85415666

America/Africa/Oceania/Comprehensive trade service: +86-579-85415491
Hong Kong/Macao/Taiwan (China): +86-579-85415492

Fax: +86-579-85415077  Website: www.importfair.cn

Email: import@yiwufair.com

Address: Yiwu International Expo Centre, No.59, Zongze East Road, Yiwu, Zhejiang
2020 PEIN SFEOFRERSSRITEBER:

o BiIZE o FEME

BARBEREIEERKAR:

T : +86-579-85415475 H&k: +86-579-85415012

KM : +86-579-85415666 EMAEM/KEM/ZERZIREE : +86-579-85415491
HMEMX: +86-579-85415492 {EE: +86-579-85415077

PLE: www.importfair.cn 7348 : import@yiwufair.com
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Procedure
Application Materials Submitting---Application Materials verifying---Booth
Allocation---Remittance---Booth Confirmation
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Payment:

1.Remittance Account:

Beneficiary Bank: Bank of China Yiwu Sub-branch

Swift Code: BKCHCNBJ92H

Beneficiary Name: YIWU CHINA COMMODITIES CITY EXHIBITION CO., LTD
Account No.: 3727 5833 6516

Add: No.500, Chouzhou North Road, Yiwu, Zhejiang, China

RMB only, and the currency exchange fee shall be covered by exhibitors.

2.To pay in cash on the fair charging spot of the organizing committee and issue the formal
invoice.

XfAR

FREMR: XSHhENEFRBRIEZARAE

FFRRIT: PERITHESSITEE

RITHS: 372758336516

LN X EHERCNEARSIREKS;

NeEREXZHELREDMGWES, HARERLE;
FREZFEITHREEANRT (AMEXPNR), EHERRAEXPEN, LHES T
EERRHERXNE REEIEEZESR TNV ESHAREXLE.
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