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2021 China Yiwu Imported Commodities Fair
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Date: November13®™-15t% 2021
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Approved

Event

Venue: Yiwu International Expo Centre, Zhejiang, China

Branch Venue:

Yiwu China Imported Commodities Trade Plaza

Yiwu China Imported Commodities Mall (ICMALL)

Supporter: Zhejiang Provincial People’s Government

Hosts:

China Chamber of International Commerce

China General Chamber of Commerce

Organizers:

Foreign Trade Development Office of Ministry of Commerce of the People’s Republic of China
Department of Commerce of Zhejiang Province

China Council for the Promotion of International Trade Zhejiang Provincial Committee
Yiwu Municipal People’s Government

Executive Agency:

Yiwu China Commodity City Exhibition Co., Ltd.
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Fair Overview

As a professional exhibiting platform for imported daily consumer goods, China Yiwu
Imported Commodities Fair was founded in 2012, and upgraded into national level exhibition in
2015, to further correspond to the “Belt and Road” proposal of China and contribute to the
building of Yiwu China Imported Commodities City. The fair focuses on the quality of exhibitors
and buyers, provides perfect ground service, and has rapidly developed into one of the most
effective and promising exhibitions in the industry. In June 2016, China Yiwu Imported

Commodities Fair was approved by UFT as the first imported commodities fair in its list, and won
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the title of “China Top 10 Most Distinctive Fairs”, “Zhejiang Top 10 Brand Fairs”, and “China

Top 10 Influential Fairs” in these years.

BN

PEXEHOFRERSAZAXSHOR, AT 20124, EHOAREREREEL

REA. 2015 &, A—THEER—F—E MBI RIREEXHIREXEAKIBE
B, BAITEXSFEHOFTSN”, #ORARATENSHOFRENRS, BREH
RAMBERA, SRELERFRAMES, REMEBZOE, ERAHENERERRH
ANPENTHEERBFEZ—, EERRPEHERAFSHERS”. “HIE+RKREE
RE”. “HE+TARMNBES SRR, 2016 6 A, FEXSHOFSERNSHNELS
kRIS (UFD BPAE, R2EEMNBITIZMENH#HOERXTIRS.

Scope of Exhibits

SREE
Imported Consumer Goods:
mHousehold Articles mMaternal&Child Products mBeauty&Skin Care mArt-crafts&Ornaments
mElectric Appliances&Digital Equipments mFood&Beverages mLiquor&Alcoholic Beverage
mHealth Care Products mFashion Accessories mCreative Toys mCulture&Official Article
mSports&Entertainment Products mGarments&Accessories mBuilding Materials
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Import Trade Service:
mE-business Trading Platform m International Logistics Company
mImport Trade Supply Chain Platform m Free Trade Zone
mBonded Area m Duty-free Stores m Import Trading Service Agency
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International Economic and Trade Cooperation:

mNational & City Image Display mHigh-tech Display mFinancial&Consulting Services
mCultural Tourism Publicity mCommercial Trade Cooperation

mIndustrial Investment Promotion

EPFREFSEL:

nEREEHHEEKRT safiRART nEf R 5 8kRS

n X WHRIFFES am RS EE wm R EHEN

Why Yiwu
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1.World's Capital of Small Commodities

President Xi Jinping has introduced Yiwu on
many diplomatic occasions. When addressing
the closing ceremony of the High-level
Dialogue Between Chinese and African
Leaders and Business Representatives and the

5th Conference of Chinese and African

Entrepreneurs in December 2015, Xiheralded Yiwu as the World's Capital of Small
Commodities.In November 2014, during his visit to Yiwu, Premier Li Keqiang likened the city's
small commodity market to a "business card of China", and the grand view of Yiwu International
Trade Mart to the splendour of the classic painting-Along the River During the Qingming Festival.
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2. A commercial city brimming with business opportunities

Yiwu’s market has a business area of more than 6.4 million square meters with 75,000 retail
booths and more than 2.1 million types of commodities under 26 major categories. It has been
hailed as the world's largest wholesale market for small commodities by international
organizations, such as the United Nations, the World Bank, and Morgan Stanley.
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3.An open city integrating into the world

Yiwu is opening up to the world, expandingits global presence, andbecoming
animportant"Belt and Road" hub. In 2020, 974 YXE freight trains were sent out carrying
80,392 containers, making it the No. 4 freight train by the number of trains operated in the
year. Now, 14 routes are available for Yiwu-Xinjiang-Europefreight trains.
AR\ = BREY FE U T
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‘ 4. AN INTERNATIONAL EXHIBITION CITY
: Yiwu holds over 130 different events every year,

including the China Yiwu International Commodities

Fair, the China Yiwu Cultural Products Trade Fair &

the China International Tourism Commodities Fair,

the China Yiwu International Forest Products Fair, and

other exhibitions at national level. In fact, Yiwu is

rated as one of China's Top Ten Exhibition Cities. Yiwu has also successfully held many forums of
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international significance, including the Silk Road Economic Belt Cities International Forum, the
Forum on West Africa and North Asia, and the Sino-Czech Coordination "the Belt and Road"

Cooperation Planning Work Conference.
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5.YIWU COMPREHENSIVE BONDED ZONE

In March 2020, Yiwu obtained approval of the State
Council to establish the Comprehensive Bonded
Zone. Yiwu Comprehensive Bonded Zone enhanced

its cooperation with eWTP to jointly build a new

digital supervision model, with bonded exhibition
and trading as the core, supported by bonded logistics and bonded processing, and the innovative
bonded services.It will try to develop new digital trade businesses that reach both the domestic and
overseas markets and establish China’ s first "digital comprehensive bonded zone", promoting the
transformation and upgrade of Yiwu's international trade in small commodities.
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6. YIWU CHINA IMPORTED COMMODITY TRADE PLAZA

Opened in November 2019, Yiwu China Imported Commodity Trade Plaza covers 120,000 square
meters in district 3-10 on the first floor of Yiwu International Production Material Market. It
establishes 31 national pavilions and absorbs high quality suppliers from domestic and overseas,
selling over 100,000 kinds of imported commodities. Aiming to set up a comprehensive import

trade and service platform, it will integrate multi-functions including but not limited to bonded




supervision, free trade zone, logistics warehousing and cross-border e-commerce, building a
center of trading imported consumer goods in China.
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7. YIWU CHINA IMPORTED COMMODITIES MALL (ICMALL)

China import Commodity City in Yiwu was founded in 2008 and moved to the fifth district market
in Yiwu International Trade City for
expanding its scale in 2011. It covers an
area of 100,000 square meters and sells
100,000 kinds of commodities from over
100 countries and regions. At present, it is

a leading “one-stop” purchasing base for

imported goods in China and the trade

and exhibition center for imported goods that integrates management, exhibition and trade, and

business negotiation.
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8. FULLY-COVERED PROMOTION

m Media Authority: CCTV, People’s Daily, PR Newswire, Interfax, etc;

m New Media Platforms: FACEBOOK, LINKEDIN, INS, TWITTER, WeChat, Microblog, Red,
Tik Tok etc;

m Network Report: Net Ease, The Paper, Tecent, Sina, iFENG, CBN, Toutiao, etc;

m Official Roadshow: Domestic Free Trade Zones, Bonded Zones, Border Trading Ports, Import
Specialized Markets, Import Distributing Centre, etc;

m Strategic Partners: Promotion Council for Indian Handicrafts & Gifts, Trade and Investment
Bureau of Aragon, Spain.
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9. HIGH-QUALITY SERVICE

m Large Professional Buyers’ Groups from domestic and overseas;

m Mega-database Exhibition Call Center: One-to-One marketing to precisely invite the
professional buyers;

m Diversified Matchmaking Meetings face directly to the import distributors;

m Multiple Promoting Platforms: like “Belt and Road” Overseas New Products Launch Event, etc;
show high quality of exhibitors’ and products images.
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Previous Exhibition Review
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The 2020 China Yiwu Imported Commodities Fair, taking “Hundreds of nations garther in Yiwu,
sharing the new era of free trade” as its theme, has set up 2,020 international standard booths in
50,000 square meters of ground space. 78 countries and regions were displayed in 5 grand halls:
Lifestyles Hall(Wine&Coffee), Asian Hall, European Hall, American&Oceania&African Hall
&lInternational Friendship Cities Exchange Area, and Lifestyles Hall(Building-materials),
including Russia, Poland, Enosis, Romania, Turkey, India, Malaysia, Thailand, Iran, Sri Lanka,
Armenia and other 41 countries alone the Belt and Road. The total number of visitors and buyers
reached 80,000, of which 29,807 were professional buyers. There were 58 buyers and 100
suppliers in the offline procurement fair. In addition to the one-to-one negotiation opportunities,
the exhibition also provided translation and information collection services for custonmers,
building a zero-distance, zero-time, low-cost and high-efficiency trading docking platform.
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Exhibitors/ Buyers Data Analysis
SR/ XM RS

Category of Exhibitors’ Trade
SREAE SR

' 79% BEIRARE. &858
‘ Domestic Agent
9% BIMEFRSEMA
Overseas Non—trading Agent

R VRSN
CATEGORY OF 8% B

EXHIBITORS' Overseas Manufacturer
TRADE
BREMNH SR m 2 BEESTEA

Cross—border Trade Platform

B 2 GBRERKEEEES
Bonded Area

Buyers’ Structure
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B 3.84% BUFENE m 15987 EE®
Government Purchaser Retailer
® 3.63% frlkins W 18.53% #tE®
Industry Association Wholesaler
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ST 7 ) i E—retailer Manufacturer
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National Supermarket Others
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Import Distributor




Buyers’ Interested Exhibits
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How to Apply
SR
Charge Standard Y 454
Standard booth | e/ ner booth Gm*3m) 5800 T/
- er booth (3m*3m JT
A& P
Raw space —
Y 600 /m’ 600 (JT/FAK)
Seib i 2%
1. ¥ 400 extra charge for corner booth
1. IR ALY 400 FT/A
2. a standard booth (3m*3m)would be equipped with one or two lintel boards
R " with Chinese and English name, 1 negotiation table, 2 folding chairs, 2
emarks
e spotlights, 1 power socket(220V), carpet.
‘ 2. FRERAL 3%3 K, inpEECE B R ITHEIR . 1 SKIGIKR . 2 BT #.
2T 1A 220V HREE. B, E—HReH
3. the raw space would be equipped with nothing
3. HRAMARBEMNRE

Preferential policy for 2021 China Yiwu Imported Commodities Fair:
® Booth Charge e Agencies’ Policy

Specific Policies Consultant:

Asia: +86-579-85415475 Japan & Korea: +86-579-85415012
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Europe: +86-579-85415666

America/Africa/Oceania/Comprehensive trade service: +86-579-85415491

Hong Kong/Macao/Taiwan (China): +86-579-85415492

Fax: +86-579-85415077  Website: www.importfair.cn

Email: import@yiwufair.com

Address: Yiwu International Expo Centre, No.59, Zongze East Road, Yiwu, Zhejiang
2021 FEIX SHEABRELRSSREFEEER:

o RIIZE o FAME

BIAHR S HIFIKR:

TEiH: +86-579-85415475 H&E: +86-579-85415012
B +86-579-85415666 SEM/AEM/ KEMNFE R GIRETE: +86-579-85415491
BREMX: +86-579-85415492  fEE: +86-579-85415077
MILE: www.importfair.cn B FHBFE: import@yiwufair.com

dedk: #IEXEHRIFRE 59 SN ESERERH O

Procedure
Application Materials Submitting---Application Materials verifying---Booth
Allocation---Remittance---Booth Confirmation

SRRE
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Payment:

1.Remittance Account:

Beneficiary Bank: Bank of China Yiwu Sub-branch

Swift Code: BKCHCNBJ92H

Beneficiary Name: YIWU CHINA COMMODITIES CITY EXHIBITION CO., LTD
Account No.: 3727 5833 6516

Add: No.500, Chouzhou North Road, Yiwu, Zhejiang, China

RMB only, and the currency exchange fee shall be covered by exhibitors.

2.To pay in cash on the fair charging spot of the organizing committee and issue the formal
invoice.

AR

FRER: XEHENEFRBEREERAF

FRIRIT: FERITXESSITEL

SRITIKS: 372758336516

B X EHRCANAZSEEKS;

NEEERZHETREDBINIINE S, HFAEEXLE:
FMREZFBITHEREEANRT BINEXAHE), BHERAAEXNAEY, LHESANT
ERABRERME REZIEZZRENNINESHFARERAE.
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